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NEWS AND TRENDS

THE GOLD STANDARD IN THE ART MARKET
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Since it was founded in 1891, La Gazette Drouot has forged a reputation
for delivering authoritative insights into the hottest trends.

Every Friday, the magazine can be found firmly clutched in the hands
of all those who are willing to pay for their coveted artworks. Whether leading
art dealers, curators or collectors, they are all driven by the same keen interest
and passion for cultural heritage.
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RECOGNIZED
EXPERTISE IN

APPRAISING

AND ANALYSIS

OF WORKS
OF ART

EVERY YEAR

45 1ssues
Thousands of articles
substantial image ban

Les métamorphoses
de Picabia
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Peint en 1935, ce raris donis pour une exposition americaine.

revisite le mythe de Vénus et A

Explication avant,

i les ceuvres de FrzmciskPicahia ne.
sont pas rare aux enCh)Cr.c& Cﬁ“e{\y
devrait faire des étincelles !
L'Amour et la Femme ‘ressc.m\zla a

une parenthése, aune C)ic'um:::; ll;lz::n; 1825.
2 jere éclectique et 1€OT S :
‘::‘C:"li‘er: tableau énigmatique dont le sens
ens. ) )
E;‘i:;ﬁ?‘;zabiz né en 187.9 a P.an.s ct.p‘c“:\c»
fils d’un Cubain, n'a plus rien nt d un ]ce ne
homme ni d’un débutant. Flgurle 1}r‘\§qa?\r -
mouvement Dada, il vient de realm‘r, AuM "
de 1930, ses célebres «Tmr‘xspar\encgs » 1 ; e
au mitan de la décennic‘b |l/ opere un V‘éscgn_
vers des tableaux tres styll§es ‘,"[ des re‘.'yra“qSi
tations de personnages a I'antique, mais (;SE
(irées de la Renaissance « dan.s une Smu[
dréternité», selon Michel Samoul\lt:\l‘(J :; wew
'un ouvrage sur le peintre paru en e
¢ditions du Temps. I_\Jmtre_ ‘zudveret (i?l‘c spdem,
’un corpus d’une vingtal tofles 48t
nées a lexposition « Paintings by rr‘ax}clsy @
ia», présentée au ATtS Club of Chicago
kl“;%: IZl dont font partie :égalemcmLAlf/lzgﬂz
Omega, Paysanne au CIleule rmm:g;et, re:lnme e
s ou encore Homme et ]
Zgi';a(;;”l‘; mer. Des photos anciennes rg(;\:\:
trent L’Amour et la Femme 'd\l;ﬂ\llvhf\ll e
tres peintures en préparation a 'éte 1259,

PAR ALH

dans son atelie
gins. Des photo|
épouse de lart]
est & ce point 1|
ornera la couve
tion de Chicagf

Elliptique
Picabia a-t-il
cain ? Ousa
écho au revi
classique en H
mondiale ? T
série de «tal
tantot trés vi
noir, ot se d|
cernes (res a|
posés, pour
mode antig|
Sanouillet. §
lier des mai
Primitifs it
colques sO!
tout récit €
tion en gra
Vénus tie
placé le col
rement r¢
cataloguel

atique tableau de Francis Picabia

can nassage & Drouot.

Jean Prouvé (1901-1984), fauteuil
modele Visiteur a lattes version
piétement sur rondelles, vers 1940,
structure en tube d'acier laqué
vert, dossier, assise et accotoirs en
bois massif, garni avec lassise de
coussins, recouvrement d'origine,
dossier refait par Mme Prouvé,
88x70x80cm.

Estimation : 80 000/120 000 €

Jean Prouvé,
bien dans ses meubles

Des modeles emblématiques provenant tous du domicile de I'architecte
designer nancéien, et conservés jusqu'd ce jour par ses petits-enfants,
vont étre dispersés. Alors, plutét Visiteur ou Standard ? e

n 1954, Jean Prouvé réalise 'un de

ses réves : construire sa propre

maison. Située sur les hauteurs de

Nancy, au 6 de la rue Augustin-
Hacquard, elle est aujourd’hui encore I'une
des créations iconiques de I'architecte, tou-
jours d’avant-garde par la légereté des maté-
riaux et la rapidité de I'assemblage grace a
ces éléments de préfabriqués en tole ; il I'a
montée, aidé de sa famille et de ses amis, en
un été. Il y demeurera jusqu’a la fin de sa
vie ; elle sera vidée a sa mort et le mobilier
réparti entre ses cinq enfants. De nom-
breuses photos évoquent les moments de
joi és entre ces murs, tous confortable-
24 és par ses

vente prochainement a Drouot, répartis en
quatre lots, provenant donc des petits-
enfants de Prouvé. « J’ai voulu faire une
maison avec un grand volume [...] Parce
que jai une grande famille avec beaucoup
d’enfants, que nous sommes des gens trés
sociables et recevons souvent du monde »,
déclarait-il a Isabelle Da Costa en 1984.
Alinsi voit-on sur un cliché de 1958, sa fille
Simone (aujourd’hui lissi¢re, voir Gazette
n° 34, page 194) dans le salon baigné de
lumiéere, se détendre dans le fauteuil Visi-

UN NOMBRE
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Neuf hommes et deux femmes.
Le nombre d'artistes turcs venus
& partir de 1939 se confronter
& la modernité frangaise.

Selim Turan (1915-1994), Composi
Villefranche-sur-Saéne, 7 juillet 2018
Adjugé : 1

PAR CAROLINE LEGRAND

teur a lattes, annoncé a 80 000/120 000 €.
A Torigine de ce siege : un dessin réalisé en
juin 1941 par Jean Boutemain pour I'hopital
des établissements Solvay a Dombasle,
client des ateliers Prouvé. Avec une assise
basse et de larges accotoirs en bois, le projet
se voulait déja confortable. Prouvé reprit ce
dessin pour le faire évoluer vers une clien-
tele de particuliers. Désormais assoupli et
plus galbé, il se décline en plusieurs
variantes, comme le Tropique tout en métal
ou le Kangourou sans pieds arriere. Créé
vers 1945, le notre est « a lattes » et piéte-
ment sur rondelles, mariant la structure en
tube d’acier laqué vert et le bois massif du
dossier, de se a claire-voie et d
toirs, un concept novateur a cette époque.
Par ailleurs, si la garniture est également
d’origine, le coussin du dossier a été refait
par la famille, puisque utilisé quotidienne-
ment au fil des années par trois générations,
du pere au fils puis aux petits-enfants.
« C’est ce que 'on recherche aujourd’hui,
nous explique le commissaire-priseur Vin-
cent de Muizon, des objets avec une prove-
nance et une ame.» C’était a ce dernier déja,
en décembre 2012, que les petits-enfants
avaient confié I'iconique bureau Présidence
de Jean Prouvé, adjugé 446 000 € (Muizon-

ART & ENCHERES | FOCUS

toile, 113x 194 cm.
020, Aguttes OVV.
Adjugé : 22 406 €

Rieunier OVV). Sur la tablette pivotante de
ce meuble, le designer avait écrit les numé-
ros de téléphone de chacun de ses enfants...

De la Cité U a la maison

de Jean Prouvé

Datée vers 1950, une paire de chaises du
modele Métropole 305, dit aussi Standard,
a structure en tole d’acier pliée et tubes
d’acier laqué noir supportant une assise et
un dossier en contreplaqué de chéne, sera
encore proposée a 15 000/20 000 €, et six
autres de mémes modele et époque, laquées
créme, a 50 000/60 000 €. Certaines d’entre
elles entouraient la table de salle a manger
familiale. Ce modele est sans doute le plus
emblématique de son projet de fabrication
en grande sé et le plus vendu. Jean
Prouvé a créé ce sicge en 1934, a la suite de
ses recherches sur le mobilier collectif en
série destiné a Paménagement de la Cité
universitaire de Nancy. Pour sa fabrication,
plusieurs innovations techniques sont mises
en ceuvre, telle la tole pliée ; leur créateur
n’a rien négligé, ayant par exemple indiqué
que les pieds arri¢re doivent étre plus volu-
mineux qu'a I'avant, afin de soutenir une
charge plus importante, tenant compte du
poids du haut du corps. Ainsi, aux deux sim-
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La Gazette Drouot showcases a continually updated range
of surprising discoveries that are guaranteed to capture
the interest of experts and amateurs alike.
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= P )l,lune Paire de cajsses 3 fleurs
e (h. 1231, 235 cm), ornées en
a,‘]]and?:s ;Ies 11Ufzges et sur Pautre d’un
o o ‘1 Cucéleste, recevait 38 640 €.
sur une forme crége par Jean»‘

IT'HE WRITTEN

Que vienne la pluie.
Les ventes solliciteront cette

W O R D

semaine les amateurs d'arts
décoratifs d'hier et
d'aujourd’hui, de bijoux

et de montres de joaillerie,

darts d'Asie ou encore de c 2
" de meubles de Pierre Chapo (Hotel des
photographies. ventes de Chatou - Laurent Dupont e
Enchéres OVV). A Neuilly, mercredi 8, UTAU'BEGARJE
OWV. M. DE LA V|
- ERRIE.

PAR CLAIRE PAPON ET SOPHIE REYSSAT

Direction le chateau du Mirail, dans la
débuter

Giacometti en passant par Pierre Chareau -
assurent e spectacle sous le marteau de
Millon. Sans transition, on passe & des coiffes
en plumes, envolées de papillons et autres
erctedi § (salle 10,

ndemain, en salle 6 (ve
Drouot ave la collection Pi
ancien directeur de la Mission du Patrimoine
photographique, a I'Hotel de Sully dans e
Marais.

Le contenu de ce lieu
et dont lesjardins sont propices a la réverie,
vendu sous le marteau de la maison Magnin
edry, provient de la collection d'lsabelle

et Thibaut de Reimpré. Le programme est
classique, toutefois accompagné d'art primitif
et dart contemporain lundi 6, dédié

ceuvres de Thibaut de Rei

Proué et de nombreuses éditions des am
1960-1990 (Giquello & Assocics). En salle 2
(Drovot Estimations). bijoux et montres-
bracelets quittent Iécrin de M. et Mme C.
Pas une parure qui ne soit pavée de.
diamants i

1415)
toujours, Nicolas Nouvele fait dialoguer hier
et aujourdhui en salle 1. Nouvelle Etude
pousse la porte de Fatelier d'Henri Le Riche
(1866-1944),c'est en salle 2. Gros & Delettrez
orchestre un défilé de mode

(salle 4) en salle V.V., une quarantaine de
Masters - comprenez des ceuves trices sur le
volet de grandes figures des arts décoratifs du
XX siecle, d Emile Gallé 1 Diego

(Beaussant Lefete & Asso
par une sse invoquant la pluie de
Katsushika Hokusi (voir page de gatiche).
Entre charme et podsic.

Changement de décor
Samedi 4, Saint-Ouen permettra de soffrir
un extrait de La Mortde Priam, peinte en
1785 par Jean-Baptiste Regnault, ct

conservée au musée de Picardic 3 Amiens.
Le baron en a repris e détail de Polites
étendu au premier plan (Oxio OVV).

Le lendemain, Chatou metra le goit des
années 1960 en avant avec un lampadaire
attribué & Jacques Adnet et un ensemble

sont dispersées les ceuvres choisies par
hn C t Maillard pour le

appartement de Photel de Sémon
(Aguttes OVV. voir Ga:

1970, ponctué de
25003 000 €,
Htel des ventes de Mantes-la-Jolic
(Taquet) OVV), L'orfevrerie metira les
petits plats dans les grands & Saint-Cloud,
ol les arts de la table seront cél

dimanche 12. Quel
eessaires pour
d'un coquillage d'une verseu
couvercle 4 bouton de rose, et
accompagnée de son bassin d'argent grave.

saisir de l'anse orné
garnic d'un

75-1776 (Le Floc'h OVV). Auméme
moment, & Versailles, Guerlain et Chanel
tiendront le haut du pavé d: e
consacrée aux flacons de parfum et la
mode (Martin - Bannel OVV). m
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Specialized information focusing
on works of art and their market,

aimed at a premium readership actively
engaged in the art market. _
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L’Assiette anglaise
le d Je des Lumieres,
vermeil (diam. 23 cm, poids.
12 (Le Floc'h OVV). Faisant sans
leurs ailes, tandis q bassins.
scénes de vie «aux Chinois»,
médiéval, dautr fi

Si Paris tiendra le haut du pavé avec
XX sieck o

Les ventes en images 6672 g) présentées entre 3000 5000 € & Saint-Cloud, le dimanche
& o bloson u . och,

“'"'l"‘l'i‘r".-'.r_‘

e licome transpercée px
sont richement ciselés de motifs éclectiques. Certaines présentent des
I des départs de chasse dans |

¥

figurent des putti et des paons dans des encadrements de volutes.

Peintre du Maroc

Inscrite au catalogue de la vente de tableaux modemes et darts
décoratifs du X)X sizcle de la maison Delon - Hoebanx (cabinet Chanoit),
cette hue sur lsorel de Jacques Mojorelle, Marché aux nes & Marrakech
(615x 92 cm), st espérée entre 20 000 et 40 000 € mardi 7, salle §

& Drouot. Découvert en 1917, le Maroc est une véritable révélation pour le
intre nancéien, et une inépuisable source dinspiration. Installé &
Marrakech, i restera toute sa vie «dans cette ville langoureusement talée
au pied des cimes neigeuses». La poussiere joue un role majeur dans ses
tableaw toutes les scénes df ere de réve.

Vers 1854-1856. Album comprenant 95 ph ‘Aguado (1827-1894),
colo o le Prince Impéial

nne o P
surles marches du palais de Compiegne (ci-dessus), 107 x 15 & 37,6 x 298 cm.
Adjugé : 345600 €

LE COMTE OLYMPE AGUADO
DOMINE LA PLACE

réaliser cette exceptionnelle vue de la
Colonne (voir page de droite) : un résultat
frappant de 345 600 € a honoré ce
document unique. Le second album,
réunissant entre autres des clichés de
Frangois Auguste Renard (1806-1890).
Nadar (1820-1910), Julien Vallou
de Villeneuve (1795-1866) et deux autres
&’ Aguado - son autoportrait en studio et
celui de sa femme -, retenait 137 500 €.
De la méme provenance, un troisieme
album, riche de 182 tirages sur papier salé
de vues de villégiature en Normandie -
deux prises par Gustave Le Gray et une
par Henri de La Blanchere (1821-1880) -,
recevait 19 200 €

otographies dont trente-trois par le comte Olympe:
ded rotice Fugs

montrant

Voyageur
en Orient
Cette toile d'Henri Le Riche
(1866-1944), Arabe et son
cheval dans la kasbah de
Tunis (65 x 40 cm), s'inscrit
dans un ensemble
provenant dun legs aprés
succession et constituont
le fonds d'atelier du peintre
& son décs. ll comprend
une centaine de paysages,
dici ou dailleurs, de nus et
scénes animées, que fon
- siéchangera moyennant
50 & 500/600 € (dont le
notre), mardi 7, salle 2 &
Drouot, chez Nouvelle
Etude (cabinet Chanoit).

quinze épreuves notamment de Charles
pas Marville, Ladislas Xavier Chodkiewicz et
lorsqu’elle était pratiquée par un Alexander Gardner - contient avant tout
pas n'importe trente-trois images prises par le comte
Olympe Aguado. L'homme est considéré
comme I'un des plus célebres praticiens
amateurs des débuts de la discipline,
S'intéressant autant a la technique qu'a
Testhétique. Initié par le vicomte Joseph
Vigier, puis dans l'atelier de Gustave
Le Gray (1820-1884), il est P'un des
membres fondateurs de la Société
frangaise de photographie (1854) - ot il
partage ses expériences et expose
régulierement - et se trouve par
étre un familier de la cour. Pour cette
raison, il effectua des portraits de
Timpératrice Eugénie (voir ci-dessus).
Son studio donnait par ailleurs sur la
place Vendome, ce qui lui permit de

La photographie primitive n'a
i de séduire, et ce méme

e

- i |

Présentés dans le cadre d'une succession,
deux albums, s'ils avaient été
raisonnablement estimés, avaient
cependant fait Pobjet d’un long travail de
recherches de I'experte, preuve de leur
grand intérét. De fait, leur importance
dans la connaissance de la photographie
primitive est flagrante et ce outre leur
appartenance initiale a Alfred
Coulon (1826-1898) — membre de la
Société frangaise de photographic et
d’une commission chargée en 1858
dexpérimenter le procédé d'impression
sur papier collodionné sec. Le premier
des deux albums - riche de quatre-vingt-

A la table de Grosz
Rendez-vous & Versaills,le dif hevau Lé .
P queél e signé g (1893-1959),
proposée entre 3 000 et 5000 €. De son trait de caricaturiste, il étudie les
physionomies des convives de son Diner mondain, pour déviler les signes
des relations qui s'y nouent. Rebelle aux conventions, le Berlinois rend son
trait acerbe et s'oriente vers la critique sociale deés la Premiére Guerre
mondiale. Il participe au mouvement Dada, témoignant & travers ses
llages du chaos d spoque. Dénoncant la République de Weimar,
P »

Une =
invitation @

I'ladmiratio

ait de jeune femme,
un condensé

lleurs

il e fait 3
quilui vlent des proces. En 1933, il quittera fAllemagne pour Etats-Unis;

JEUDI 28 SEPTEMBRE, SALLE 14 - HOTEL
DROUOT. VILLANFRAY POMMERY OVV.
MME BARTHELEMY.
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THE AUTHORITATIVE
MAGAZINE DELIVERING

HIGH PERFORMANCE

Omne of the leading Art magazines
targeting incomes above €122,000

La Gazette Drouot's status as a luxury magazine can be credited to its mixed,
urban and high-income readership. Above all, our collectors are driven
by their appreciation for beauty and their unwavering passion.

They collect over multiple eras and believe in mixing and matching,
whether buying African art, Renaissance artwork, contemporary pieces or
works from classical antiquity.

Their goal is sustaining and passing on their success through art.

+4,927%

Paper subscribers
Global press market -10%
Art Culture press -14% in 2020

30"

PRIVATE CUSTOMERS

Independent professionals
Executives
Company managers

20"

PROFESSIONALS

Auctioneers
Experts
Art dealers

120,000

READERS EVERY WEEK
including 64% from the high-income bracket

Mixed readership: 44% women and 56% men

A weekly print run of 24,000 copies
Circulation rate of 5

33 % 50 - 64-year-olds
10 % Over 65

8 % Small business owners and managers
47 % Senior executives, independent professionals
10 % Middle management

44 % Women
56 % Men
47 % Under 49

27 % Cities < 100,000 inhabitants
73 % Cities > 1,000,000 inhabitants and Paris

62 % Paris and Greater Paris region
38 % Other regions of France

Review examined at the OJD publishing office / Ipsos France
review for the high-income segment
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PRINT

LOCATIONS
AND

PRICES

Formats and elements to be provided,
refer to the La Gazette Drouot technical guidelines.

(1) FRONT SECTION: BEFORE THE AUCTION SCHEDULE
(2) MIDDLE SECTION: AFTER THE AUCTION SCHEDULE

PRICES ARE DO NOT INCLUDE TAX (VAT @ 20%)

AUCTION ADVERTISEMENT

FORMAT FRONT SECTION(!) MIDDLE SECTION(2)
Quarter page — €710
Half page €1560 € €980
Full page €2,700 € €1,660
INSTITUTIONAL ADVERTISEMENT
FORMAT FRONT SECTION MIDDLE SECTION
Half page €2,746 €2069
Full page €4576 €3,451
PREFERENTIAL PLACEMENT
FORMAT 3 COVER 4 COVER
Full page €2,700 €3,100

LA GAZETTE DROUOT - MEDIAKIT / 6



TECHNICAL COSTS

DTP ARTWORK

Creation of your sale advertisement by La Gazette Drouot:
Artwork, color, corrections and proof

Full page €320
Half page €240
Quarter page €150

Advertisement without a photo

(full, half or quarter page) €80

PAGE PROVIDED

Handling costs: full page,

icati
half page, quarter page €60 per publication

Remedial costs if non-compliant file

1
(see technical guidelines) €100 per page

PRICES ARE EXCLUSIVE OF TAX (VAT @ 20%)

Formats and elements to be provided:
refer to the La Gazette Drouot technical guidelines.
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) 200,000 200,000

DIGITA L USERW;NTHOOO OOR(;GISTERED USERS
STRATEGY ’PAGEVI’EWS +18.23%

SUBSCRIBERS

55% men
and 45% women
18-45 years - 49%
high-income bracket

IMMEDIATE PERFORMANCE

P CHANEL

The gazette-drouot.com website features

the entire print content, as well as an interactive

Un tour du monde avee

schedule, auction results, catalogs, salerooms, I'art tribal

archives since 2002, and more besides.

The website is available entirely in French

and includes an English version.
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Vous almeres aussi

YOUR LISTED SALE

The auction schedule: boasting

over 200,000 visitors/month, the calendar
is the key source of information

for auction professionals and enthusiasts.

YOUR PRINT ADVERTISEMENT

"View the ad":
this tool gives your print advertisement
greater exposure.

YOUR DEDICATED EDITORIAL

The editorial section includes a presentation
incorporated into the schedule,
and often articles featuring a more in-depth
set of ads and results.

* Free service subject to taking
out a paid publication in the magazine
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ONLINE CATALOG

Combine your advertisement with
an online catalog
Boost your auction's visibility by publishing
your catalog online on gazette-drouot.com.

BID BUTTON

The "Bid" feature is shown next to your sale,
in the online catalog and on each lot.

"Bid" redirection button
This feature redirects your Live
or Online auction to the site of your choosing.

* Premium service, see price list
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DIGITAL
PRICES

ONLINE CATALOG

Boost your auction's visibility

on the gazette-drouot.com

If you take out an advertisement

in La Gazette Drouot (from half a page),
the catalog and redirection will be €1,000 instead of €2,000

CATALOG

CATALOG
+
REDIRECTION

PRINT
+
CATALOG
+

REDIRECTION

Online catalog
on the gazette-drouot.com

Online catalog
on the gazette-drouot.com

+ Redirection

Online catalog
on the gazette-drouot.com

+ Redirection

Bid button Bid button
€1,000 €2,000 €1,000

* Catalogs uploaded by the auctioneer's office - Uploaded by Drouot: + €150

See terms and conditions of sale on page 1/

PRICES ARE EXCLUSIVE OF TAX (VAT @ 20%)
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DIGITAL
PRICES

NEWSLETTER
EMAIL CAMPAIGN

Insert your banner in our two weekly newsletters:

La Gagzette Drouot (43,500 subscribers) and
Gagzette Drouot International (22,000 subscribers)

Use an email campaign to reach
out to several subscribers according to their fields
of interest, i.e. paintings, furniture

and objets d'art, sculptures, bronze, jewelry, etc.

NEWSLETTER BANNER

WITHOUT WITH
BOOKING VISUAL A PRINT AD A PRINT AD
Two.weelfs before Price per day £1000 €800
the Friday issue date of sale

TARGETED EMAIL CAMPAIGN

WITHOUT WITH
BOOKING THEMES A PRINT AD | A PRINT AD
Two weeks before
the specified issue date Selection
2 1
(Monday, Tuesday of three themes €2000 <1000
and Wednesday)
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DIGITAL
PRICES

BANNERS AND BLOCKS

With a total of 2 million page views every month,
we offer various locations for your ads:
Homepage (100,000 page views/month)

Auction schedule (500,000 page views/month)

Themes: art market, etc.

* Rotation : maximum de 3 publicités

HOMEPAGE BANNER

LOCATION DURATION EXCLUSIVE ROTATION*
3 days €1,500 €900
Location top
/ days €3,200 €2,000
3 days €1,350 €750
Location central
/ days €2,900 €1,500
AUCTION SCHEDULE BANNER
LOCATION DURATION EXCLUSIVE ROTATION
3 days €1800 €1,200
Location top
/ days €4,000 €2,500
HOMEPAGE AND RUBRIC BLOCK
WITHOUT WITH

EMPLACEMENT DURATION A PRINT AD

A PRINT AD

News feed, 3 days €900 €750
sections art market,
Art and Heritage /days €1900 €1,500
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PRINT
+ DIGITAL PACK

Print advertisement + Live or Online sale According to current prices

DROUOT.COM
+

GAZETTE-DROUOT.COM

BENEFITS WITH ONLINE ADVERTISEMENTS

Your catalog published
Free
on gazette-drouot.com
: : Redirection of your sale
For Live or Online customers on drouot.com Free
to drouot.com
who purchase a print advertisement
in La Gagzette Drouot Targeted emails —40060& €900
1 O % Newsletter banners —866-€ €720
Prices according to location
DISCOUNT Banners on gazette-drouot.com and duration
ON YOUR EMAIL CAMPAIGN

AND BANNERS
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STANDARD

TERMS
AND

CONDITIONS
OF SALE

ADVERTISING SPACE
ON THE WWW.GAZETTE-DROUOT.COM
WEBSITE AND THE WEEKLY MAGAZINE
"LA GAZETTE DROUOT"

1. DEFINITIONS

@uctionspress : Advertising Spaces and online Catalog publications are sold by
@uctionspress, a limited liability company with a capital of €140,800, whose registered office
is located at 18 boulevard Montmartre, 75009 Paris, France, incorporated in the Paris Register
of Companies under number 682 004 318, represented by Olivier Lange in his capacity as
Chief Executive Officer.

@uctionspress publishes the weekly magazine "La Gazette Drouot” and the website
www.gazette-drouot.com, which specialize in the latest Art Market news and auctions.
@uctionspress allows users to purchase Advertising Space within the Magazine and
this website.

Buyer: an advertiser or an advertiser's agent who is interested in purchasing Advertising
Space in the Magazine and on the Website, and publishing Catalogs on the Website.
The advertiser may be a professional in the Art Market or any other professional advertiser.

Advertisement: message or feature promoting an auction, event, brand, product or service
marketed by the Buyer in the Magazine and on the Website.

Sponsored Article: The Buyer has the option of asking to insert an article presenting one
of its news items in La Drouot Gazette's English-language newsletter sent out weekly to all
Website users who have agreed to receive newsletters in the settings of their personal
account.

Translated Article: The Buyer has the option of requesting an English translation of an
article presenting one of its news items on the Website.

Banner Ad: message or feature promoting a brand, product or service marketed by the
Buyer. A Banner Ad is published subject to the availability of the Website and the weekly
newsletters.

Purchase Order: document to be completed, signed and returned by the Buyer and which
summarizes the Catalogs purchased or the Advertisements that it wishes to publish (print
or online) in the purchased Advertising Spaces.

Catalog: auction catalogs published exclusively on the Website by the Buyer. Each Catalog
comprises all the lot descriptions and associated photographs, and includes the mandatory
advertising notices as specified in Article R.321-33 of the French Commercial Code.

"Bid" redirect button: in the auction schedule, the Buyer has the option of ordering and
installing buttons redirecting to the www.drouot.com website in case of an auction published
on this website, or to any URL of their choosing only in cases where the auction is not
published on the www.drouot.com website. This button is subject to the conditions set out
in the price schedule in the Appendix.

Standard Terms and Conditions of Sale: these standard terms and conditions of sale.
Advertising Space: one or more spaces for publishing an Advertisement in the Magazine

or on the Website, or an Article on the Website or in the newsletters or Targeted Emails
sent from the Website.

Targeted Email: an email sent to all Website users who have agreed to receive this type
of alert by checking the corresponding box in the settings of their personal account on
the Website.

Magazine: "La Gazette Drouot" weekly magazine published by @uctionspress, in which
Buyers' Advertisements are reproduced in the Advertising Spaces sold.

Block: message or feature promoting a brand, product or service marketed by the Buyer.
A Block is published subject to the availability of the Website.

Publicity: a promotional message for the Buyer, whether an Advertisement, Banner Ad
or Block.

Website: the www.gazette-drouot.com website published by @uctionspress and containing
the Advertising Spaces sold.

2. SCOPE

The purpose of the Standard Terms and Conditions of Sale is to sell Advertising Space in the
Magazine or on the Website, or Catalogs on the Website, to the Purchaser in accordance with
the technical and financial terms and conditions defined hereinafter.

As such, @uctionspress disclaims any and all liability for any other services outside the scope
of these Standard Terms and Conditions of Sale.

3. ACCEPTANCE OF THE STANDARD TERMS AND CONDITIONS OF SALE

Each Buyer must read and indicate their unconditional acceptance (by means of a
checkbox) of these Standard Terms and Conditions of Sale, which are sent to them by
@uctionspress when completing the Purchase Order. As such, Buyers unconditionally and
irrevocably agree to comply with the terms and conditions while their Advertisements are
published in the Magazine and while their Catalogs are published online.

If Buyers disagree with all or part of the Standard Terms and Conditions of Sale, they shall
refrain from buying Advertising Space and publishing Catalogs on the Website.

4. EFFECTIVE DATE

The Standard Terms and Conditions of Sale take effect on March 1, 2022, and will remain
applicable throughout the period that the Advertising Spaces and Catalogs are published.

They apply to all Advertising Space or Catalog purchases subscribed by the Buyer from
@uctionspress. If either Party terminates the publication before the expiration date,
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these terms and conditions will continue to apply until the last requested purchase for an
Advertising Space or Catalog has been fulfilled.

5. PROCEDURE FOR FULFILLING ORDERS

To place orders for Advertising Space or Catalogs, the Buyer must contact the @uctionspress
Advertising Department, whose contact details are provided in Article 23.

The @uctionspress Advertising Department notifies the Buyer of the applicable prices and
the technical guidelines depending on whether the Buyer is an Art Market professional, as
well as a Purchase Order specifying the elements relating to the Buyer's profile and order
(company name, EU VAT number, billing address, telephone number, email address, fax,
contact details of the Buyer's representative, acceptance of the Standard Terms and Condi-
tions of Sale, type and price of the requested Advertising Space or Catalog, and publication
duration), which must be returned by email with the graphic elements constituting the
Advertisement no later than 15 working days before publication on the Website or no later
than one week before the publication date of the Advertisement in the Magazine.

The Buyer agrees to provide true and honest information and notify @uctionspress of
any changes to the information. Therefore, the Buyer acknowledges that any fraud will
constitute a violation of these Standard Terms and Conditions of Sale, which may result in
the requalification or suspension of the Buyer's purchases at any time at the sole discretion
of @uctionspress.

Once the Purchase Order has been received by @uctionspress, the order will be detailed in a
summary specifying the items ordered by the Buyer. Subsequently, the Buyer validates the
order.

Any validated Purchase Order is deemed to be firm and final, and the Buyer may in no way
terminate the Purchase Order.

The Buyer must comply with the technical guidelines when delivering any constituent
element of an Advertisement.

6. IMPORTING AND PUBLISHING CATALOGS ONLINE

The Buyer asks to import the Catalogs by sending them to Hyrig, the @uctionspress provider
responsible for creating auctions and importing Catalogs.

The Parties expressly agree that all Catalogs and content from the Buyer are considered to
have been submitted for publishing online and are invoiced in accordance with the price
schedule available in the Appendix.

Hyria carries out the necessary checks, excluding the information contained in the Catalogs
and especially the lot descriptions, and publishes the sale on the Website.

Hyria sends the Buyer a publication report that summarizes the sale parameters.
The Buyer is responsible for checking that the publication report conforms to the order.

If no objections are received from the Buyer concerning the publication report within three (3)
working days of issue, the parameters of the sale are deemed to have been approved by
the Buyer.

7. @UCTIONSPRESS' OBLIGATIONS

@uctionspress agrees to publish in the Magazine and on the Website according to the tech-
nical guidelines as well as the guidelines displayed on the Website. @uctionspress agrees to
take the necessary measures to ensure the permanent, continuous and high-quality service
of the Website and is consequently bound to use its best efforts.

@uctionspress will endeavor to maintain access to the Website and the email server used to
transmit Advertisements 24 hours a day, every day of the year, except in cases of force
majeure such as defined in Article 14 herein or by reason of maintenance operations, updates
or technical improvements, or where required to change the content and/or presentation.

Wherever practicable, @uctionspress will send the Buyer prior notice of any maintenance
operations or updates. The Buyer hereby agrees to waive any claims against @uctionspress
in respect of the performance and operation of the Website or email server.

Similarly, @uctionspress shall not be held liable for any malfunctions, access issues or
performance issues when using the Website that can be attributed to unsuitable hardware,
disruptions by the Buyer's Internet access provider, congested Internet traffic and/or any
other incidents beyond @uctionspress' reasonable control.

@uctionspress markets the Advertising Space or Catalog specified on the Purchase Order
signed and transmitted by the Buyer.

@uctionspress agrees to provide the Buyer with the agreed Catalogs and Advertising Space,
and insert the Advertisements submitted by the Buyer.

@uctionspress agrees to publish, via Hyria, the Advertisements and Catalogs requested by
the Buyer on the Website according to the specifications provided.

@uctionspress agrees to provide the print and click statistics if expressly requested in writing
by the Buyer before the Advertisements were published at the time of delivering
the elements.

8. BUYER'S OBLIGATIONS

The obligations binding on the Buyer are absolute obligations. Their fulfilment will directly
and completely determine @uctionspress' proper performance of its own obligations.

In the event of a total or partial breach of these obligations, @uctionspress may not be held
liable for any reason whatsoever.

8.1. Publicity-related Obligations

The Buyer agrees to follow the indications given by @uctionspress concerning the Advertise-
ments to be published on the Website or in the Magazine. The Buyer agrees to provide
@uctionspress with Advertisements that meet the relevant quality criteria and the technical
specifications for the media.

Otherwise, @uctionspress will not be held responsible for any poor quality in the reproduction
of the inserted Advertisements.

The Buyer agrees to provide the following elements:

Creation and redirection link no later than 15 working days before the publication date
for the Advertisement.

The Advertisement must be sent to @uctionspress before 12 pm on the Friday prior

to the publication date in the Magazine (excluding public holidays, where deadlines
will be brought forward by one day).

Any subsequent modification may be refused or invoiced in accordance with the price
schedule.

Buyers (natural persons or companies) organizing auctions are required to send a redirection
link to the web page containing the catalog of the auction associated with the Advertise-
ment published on the Website.

The buyer is informed that when the advertised auction is published on the www.drouot.com
website, the "Bid" redirection button may only redirect to that site.

In addition, the Buyer agrees to ensure that the Advertisements provided to @uctionspress
for integration into the Advertising Space comply with the editorial guidelines. If applicable,
@uctionspress may refuse to disseminate any Advertisements that fail to meet the said
guidelines, provided that it sends prior notice thereof to the Buyer in writing.

The Buyer agrees to pay @uctionspress according to the provisions defined in Article 10
of the Standard Terms and Conditions of Sale.

The Buyer agrees to ensure that the Advertisements:

Do not reproduce the @uctionspress brand without prior written authorization

from @uctionspress.

Are truthful, are not contrary to decency and do not undermine human dignity.

Do not discriminate on grounds of race, sex or nationality, do not contain any scenes
of violence, and do not encourage behavior that is dangerous to health, endangers
the safety of people and property, or is harmful to the environment.

Do not contain any elements that are likely to offend subscribers' religious,
philosophical or political beliefs.
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Do not contain allegations or accusations in any form whatsoever,

or indications or presentations that are false or likely to mislead

consumers.

Do not cause any psychological or physical harm to minors and especially do not directly
encourage them to purchase a product or service by exploiting their inexperience

or gullibility, persuade their parents or third parties to purchase the products

or services concerned, exploit or alter the special trust that minors have in their parents,
teachers or other persons, or depict children in hazardous situations without

justifiable reason.

Do not use subliminal techniques.

Respect privacy and personality rights.

Comply with the French Data Protection Act of January 6, 1978

and French Act no. 94-665 of August 4, 1994 on the use of the

French language.

Comply with the provisions governing certain prohibited or regulated advertising,

and provisions ensuring the protection of public order.

Comply with the recommendations issued by the RRPP (French Advertising Regulatory
Authority) in such a way that

@uctionspress may under no circumstances be held liable.

Do not violate the editorial guidelines of the Website and Magazine. Compliance with
the guidelines

will be determined at the sole discretion of the Publication Director and editorial team.

If the Order Form is made out in the name and on behalf of the advertiser by a professional
intermediary involved in buying advertising space (hereinafter an "Agent") pursuant to a
written mandate agreement, the Agent agrees to comply with the provisions of French
Regulation no. 93-122 of January 29, 1993 on anti-bribery and transparency in economic life.
As such, the Agent must be able to present @uctionspress with a mandate certificate at any
time.

The Agent agrees to act on behalf of the Buyer in strict compliance with these conditions
and its mandate.

The Agent agrees to settle invoices on the due dates when payment is not made directly

by the Buyer.

8.2. Obligations relating to Catalogs published on the Website
Catalogs will not be published online within less than 48 hours from the date on which they
are sent in full to Hyria.

The Buyer agrees to comply with the best practices specified by Hyria for publishing
Catalogs online.

Catalogs can be viewed on the Website until midnight on the day of the auction.

The Buyer is solely responsible for the lot descriptions featured in the Catalogs and agrees
to carry out a thorough check of the descriptions when importing the Catalog.

In particular, the Buyer shall ensure that lot descriptions satisfy the provisions laid down by
French Regulation no. 81-255 of March 3, 1981 on the elimination of fraud relating to transac-
tions for works of art and collectables. The Buyer is solely responsible for using one of the
qualifying terms specified in the aforementioned Regulation to describe the lots.

The Buyer agrees to only publish Catalogs online relating to lawful lots which are available
immediately, do not undermine public order or decency, and do not infringe any rights, and
for which it has the full right to sell.

The Buyer accepts that some lots, due to their nature, may not be paid on the Platforms
(weapons, materials derived from protected species, etc.), failing which orders will be
suspended according to the conditions in Article 15.

The Buyer also acknowledges that it is forbidden from publishing the sale of any objects
whatsoever relating to the Nazi regime and the Third Reich.

The Buyer is reminded that if the sale relates to a series of items, the lot must be described
as a single lot followed by the inscription "[quantity available: NNJ". For the sale of the remai-
ning lots, new lot forms must be created. As a general rule, any misuse of the system or any
use that could mislead bidders is prohibited.

If the Buyer becomes aware that one of these requirements is contravened after a Catalog
has been published online but before the auction has been completed, it agrees to inform
@uctionspress accordingly and immediately remove the infringing information and inscrip-
tions.

The Buyer's standard terms and conditions of sale must include all the information required
for informing bidders in accordance with Article L. 221-5 of the French Consumer Code.

In the event of a total or partial breach of the aforementioned obligations, @uctionspress will
have the right to suspend, at any time and without prior notice, the publication of the
Advertisements failing to meet the conditions set forth in Article 15.

9.  RESPONSIBILITIES AND LIMITATION OF LIABILITY

The Advertisements and Catalogs are published under the Buyer's sole responsibility,
and @uctionspress is consequently released from all liability.

As such, the Buyer must be insured to cover the consequences of its civil liability when
publishing Catalogs and Advertisements.

The Buyer agrees to indemnify @uctionspress for any harm incurred and shall hold
@uctionspress harmless against any claims based on the said Catalogs and Advertisements.

@uctionspress is only subject to a best-efforts obligation. Consequently, it may not be bound
by any obligation to guarantee the success of the Buyer's advertising campaign.

@uctionspress disclaims all liability in any respect whatsoever for indirect damage, such as
loss of business, loss of income or financial loss, in connection with a third-party claim, or any
loss arising or resulting from the Advertisements, even if @uctionspress had previously
received notice thereof, as well as damage caused to people or property not the subject
matter of the Standard Terms and Conditions of Sale.

In addition, @uctionspress shall in no way be liable for losses incurred by the Buyer.

In any event, if @uctionspress is held to be liable in any manner whatsoever, the total amount
of compensation that @uctionspress may be required to pay to the Buyer shall not exceed
the initial pre-discount amount that @uctionspress would have received under these
Standard Terms and Conditions of Sale, irrespective of the legal basis for the claim and
the procedure used to bring the claim.

@uctionspress may not be held liable more than one (1) month after the Advertisement
is first published in the Magazine or on the Website.

@uctionspress may in no way be held liable for any breach of its obligations:
By reason of force majeure, such as defined in Article 14
Due to an act by a third party
Due to damage arising in whole or in part from a breach by the Buyer of its own
contractual obligations

10. PRICES AND PAYMENT TERMS

10.1. Prices
@uctionspress markets all the Advertising Spaces and Catalogs accessible on the Website
and in the Magazine.

The pre-tax Price of the Advertisements and Catalogs is specified in the price schedule
presented in the Appendix and varies according to whether the Buyer is an Art Market
professional.

In the event of a change to the price schedule in the Appendix, the new schedule will become
effective in the month following the modification and after the Buyer has been notified
of the new Standard Terms and Conditions of Sale.

10.2. Payment terms

For Buyers in France, the Price of all the Advertising Spaces and Catalogs purchased over
a period of one week is billable on a weekly basis.

For overseas Buyers, the Advertisements and Catalogs are billable on the day of placing
the order.

Payment by Buyers in France must be made within forty-five (45) days of the end of month
in which the corresponding invoices are issued, i.e. by adding 45 days to the end of the month
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in which the invoice is issued, by wire transfer, bank check or any other means for transferring
the funds to @uctionspress.

Payment by overseas Buyers must be made when ordering the requested Catalogs and
Advertisements. If payment is not made, the Catalogs and Advertisements will not be publi-
shed on the Website by @uctionspress or will not be published in the Magazine.

If the invoice is not paid in full or only in part within the specified period, the Buyer may
become subject to the imposition of a late payment penalty, accruing interest at three (3)
times the then current legal interest rate.

This penalty will be calculated on the amount, including tax, of the outstanding sum and will
accrue from the payment due date without any prior notice.

In addition to the late payment penalties, any sums that are not paid by their due date will
automatically incur a fixed charge of forty (40) euros to cover collection costs.

If no payment is made within the time specified above, @uctionspress may suspend the
Advertisements for future orders. Implementing this clause will not release the Buyer from its
obligation to pay the due invoices.

10.3. Professional discounts

@uctionspress agrees to grant a discount to Buyers using an Agent (Advertising Agency)
exclusively on the commercial rate. The amount of the professional discount is 15% (fifteen
percent) and applies to the pre-tax amount due for publishing the Buyer's Advertisement.

To qualify for this discount, the Agent must send a copy of its mandate to @uctionspress
prior to publishing the Advertisement.

1. DURATION OF THE ADVERTISEMENT OR CATALOG

Advertisements and Catalogs are published on the Website for the duration specified in
the Purchase Order and confirmed by @uctionspress.

For Advertisements appearing in the Magazine, the publication date is agreed by the Parties
in the Purchase Order and confirmed by @uctionspress.

12. PERSONAL DATA

@uctionspress and Buyers agree to comply with applicable regulations governing
the processing of personal data and especially Regulation (EU) 2016/679 of the European
Parliament and of the Council of May 25, 2018 (hereinafter the "GDPR") and the French Data
Protection Act 1978, as amended.

As the controller, @uctionspress is required to collect and process Buyers' personal data for
the purpose of providing Advertisements and a customer file, as well as direct marketing.

The methods for processing personal data are available in the Administration Interface
privacy policy available from the @uctionspress Advertising Department.

13. INTELLECTUAL PROPERTY

The Buyer warrants and represents that it has full title and ownership of all the documents,
texts, images and generally all the data or information of any kind whatsoever inserted in the
Advertisements and Catalogs sent to @uctionspress, or that it has at least obtained the
necessary rights for @uctionspress to use and incorporate such elements into the Advertising
Space.

Throughout the print or online publication of the Advertisement or Catalog, the Buyer grants
@uctionspress a personal, non-exclusive, non-assignable and non-transferable right to use
the contents and in particular the right to reproduce and exploit the images appearing in the
Advertisements and Catalogs published in the Magazine and on the Website according to
the provisions specified in the Standard Terms and Conditions of Sale, as well as the Buyer's
name and logo.

The Buyer grants @uctionspress the right to reproduce and represent the Advertisements
and Catalogs on all or part of the Website. As such, @uctionspress is especially authorized to
modify the said Advertisements or Catalogs to comply with the Website's style guide and/or
align them with their technical constraints and performance.

@uctionspress reserves the right to reject and remove any Advertisements or Catalogs
violating these provisions. Publishing an Advertisement in the Magazine or on the Website
shall in no way be a substitute for ADAGP membership (French society for the collection and
distribution of copyright in the field of graphic and plastic arts) or any other collective
copyright management organization.

If @uctionspress removes an Advertisement or Catalog for any reason whatsoever, the Buyer
shall be responsible for such removal and its consequences.

The Buyer shall hold @uctionspress ffaultless against any third-party claims relating to
the ownership of the Advertisements and the freedom for their use and exploitation. In this
respect, the Buyer agrees to ensure that @uctionspress will be free from all concern and
liability with regard to the use, reproduction, adaptation, translation, loading, publication and
representation of all or part of the Advertisements sent by the Buyer.

The Buyer agrees to indemnify and hold @uctionspress harmless against any convictions
handed down by a final or immediately enforceable court decision that may be awarded
against @uctionspress due to the said Advertisements provided by the Buyer under the
order. The same shall apply to any sums paid by the Buyer as part of a transaction that is
intended to bring an amicable resolution to a dispute based on the Advertisements provided
by the Buyer under the order.

14. FORCE MAJEURE

Neither Party will be liable for any delay or failure in fulfilling the orders if such delay or failure
is caused by an event beyond the Party's control that could not be reasonably foreseen at

the time of approving the Standard Terms and Conditions of Sale and whose effects cannot
be avoided by the appropriate measures, in accordance with Article 1218 of the French
Civil Code.

The affected Party must promptly notify the other Party by registered or certified mail with
return receipt requested, while indicating the type of force majeure, if it believes that
the event is likely to compromise the performance of the order. The other Party will have
10 days to confirm the event. If the case of force majeure lasts for more than two (2) months,
either Party may terminate the order by registered or certified mail with return receipt
requested.

Throughout the event of force majeure, the Parties shall use their best efforts to minimize
the effects on the proper publication of the Advertisements.

Once the event of force majeure has ended, the affected Party must immediately inform
the other Party by registered or certified mail with return receipt requested and resume
performance of the affected obligations within a reasonable period of time.

If the affected Party is prevented from performing only part of the order following an event
of force majeure, it will still be liable for performing the unaffected obligations, as well as its
payment obligations.

The times agreed between the Parties will be automatically deferred according to the
duration of the force majeure event.

15. SUSPENSION OF ADVERTISEMENT AND CATALOG ORDERS

@uctionspress reserves the right to automatically remove, without compensation, any
Advertisement from the Magazine or Website, or any Catalog from the Website ordered by
the Buyer in the event of a serious and/or repeated breach by the Buyer of the Standard
Terms and Conditions of Sale, and such breach has not been cured or remedied within fifteen
(15) days of receiving notice thereof by email from @uctionspress.

In the email, @uctionspress warns the Buyer of the risk that current and future orders may
be suspended.

@uctionspress may suspend orders in the following cases:
In the event of fraud or attempted fraud when ordering Advertising Space
or Catalogs.
In the event of improper use or misappropriation of Advertisements or Catalogs.
If the requested Advertisement violates the editorial policy of the Website
or Magazine.
In case of failure to pay the invoices relating to orders for Advertising Space
or Catalogs.
More generally, if the Buyer fails to comply with the provisions specified
inthe  Standard Terms and Conditions of Sale.
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In any event, when a Buyer breaches the Standard Terms and Conditions of Sale or more
generally applicable laws and regulations, @uctionspress reserves the right to suspend the
orders for a period of three (3) years and prohibit the Buyer from placing further orders,
without prejudice to @uctionspress' right to take legal action.

The Buyer will then receive email notification that its current and future orders have been
suspended.

16. NO EXCLUSIVITY

@uctionspress does not guarantee any exclusivity to the Buyer when placing an order. The
Buyer's attention is particularly drawn to the fact that other buyers may issue requests at
any time to insert Advertisements in the Magazine or on the Website that compete with the
Buyer's Advertisements in adjacent or adjoining Advertising Spaces during the same period.

The Buyer hereby waives any liability claims against @uctionspress due to the lack of
exclusivity, which it acknowledges having accepted in full.

17.  ASSIGNMENT

The contract for purchasing Advertising Spaces or Catalogs is entered into on a personal
basis, and neither Party may assign its rights and obligations arising hereunder in any way or
form whatsoever (through a business disposal, asset contribution, merger, universal transfer
of assets or any other transformation) without prior written authorization from the other
Party, which may only refuse the contract on legitimate grounds.

Notwithstanding the foregoing, each Party may freely assign the rights and obligations
arising from these Standard Terms and Conditions of Sale to any of that Party's affiliates.
18. AMENDMENTS TO THE STANDARD TERMS AND CONDITIONS OF SALE
@uctionspress reserves the right to amend and update the Standard Terms and Conditions

of Sale at any time. Buyers are informed of the new Standard Terms and Conditions of Sale
when placing their order.

AUCTIONSPRESS

Buyers refusing the amendments agree to cease buying Advertising Space or Catalogs.

Any amendment to the Standard Terms and Conditions of Sale does not grant Buyers any
entitlement to compensation for any reason whatsoever.

19. SEVERABILITY

In case of a difference in interpretation between any one of the headings and the associated
provisions, such heading will not be deemed part of these Standard Terms and Conditions
of Sale.

If a provision of the Standard Terms and Conditions of Sale is held to be invalid or unenfor-
ceable by a court of competent jurisdiction, the other provisions will remain in full force and
effect, provided that the economic benefit of the Standard Terms and Conditions of Sale is
not altered.

The Parties shall replace the invalid clause with another valid clause closely approximating
the original intent of the Parties.

If either Party fails to exercise or enforce any legal right or remedy following a breach by the
other Party of any one of its obligations in the Standard Terms and Conditions of Sale, it shalll
not be construed as a waiver, and such rights and remedies will remain available to
the injured Party for any subsequent breaches.

20. DISPUTE RESOLUTION
In the event of a dispute relating to the Standard Terms and Conditions of Sale, including

their interpretation, performance and termination, as well as their post-contractual obliga-
tions, they agree to use their best efforts to reach an amicable solution.

21. JURISDICTION AND GOVERNING LAW

These Standard Terms and Conditions of Sale will be governed by and construed in
accordance with French law.

18, Boulevard Montmartre - 75009 Paris - France - Tel. +33 (0)1 47 70 93 00 - www.gazette-drouot.com

Auctionspress, limited liability company with a capital of €140,800 - Incorporated in the Paris Register of Companies under no. B 682 004 338 (1968B00433) - SIREN 682 004 338 - NACE Code: 221 E SIRET 682 004 338 00062

Company governed by the Law of July 24, 1966 and the Regulation of March 23, 1967 on commercial companies.
EU VAT number FR 77 682 004338.

If the Parties fail to reach an amicable settlement, Paris Commercial Court will have exclusive
jurisdiction and venue, notwithstanding multiple defendants or third-party proceedings,
including injunctive remedies by summary or ex-parte proceedings, or opposition to a court
payment order.

Only the French version of the Standard Terms and Conditions of Sale will control.
Any English translation of the Standard Terms and Conditions of Sale is provided to Buyers
for information purposes only.

22. PLACE OF RESIDENCE

For the performance of the Standard Terms and Conditions of Sale and its appendices,
the Parties' addresses for service are their respective registered offices or the addresses
specified on the Purchase Order completed and signed by them. Any change of address
must be notified to the other Party by registered or certified mail with return receipt
requested.

23. CONTACT

The @uctionspress team is available to address any anomalies
or failures affecting orders for Advertisements.

Buyers can contact the @uctionspress Advertising Team at the following address:
@uctionspress

18 boulevard Montmartre - 75009 Paris - France

Tel: +33 (1) 47 70 93 00 - gazettedrouot@drouot.com

Hannah Jeudy: hjeudy@drouot.com
Séverine Colin: scolin@drouot.com.
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LA GAZETTE
DROUOT

La Gazette Drouot
18, boulevard Montmartre
/5009 Paris
+33(0)147 709300

Contacts

Paris & Greater Paris Region, International
Anastasia GHITU

+33(0)147 70 97 39
aghitu@drouot.com

Other regions of France
Séverine COLIN

+33(0)147 70 97 40
scolin@drouot.com
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SE L L

AT THE HOTEL

DROUOT
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H O T
DROUOQO
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Representing the world's largest public auction venue
for the international art market since 1852, Drouot is a magical venue
and a hotspot for interaction. The 60 auction houses operating within
Hotel Drouot's 15 salerooms welcome an average
of 4,000 visitors every day in their search for a work
of art or object d'art.

The auction center is now available to Drouot's
non-shareholder auction houses upon application..

If you are interested, please contact:
Florence Chevallier

fchevallier@drouot.com
+33(0)148 00 20 36
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MEUBLES ET DRJETS DVART
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Our digital platform at drouot.com is the perfect stage
for organizing LIVE and ONLINE ONLY auctions

Customers accustomed to buying online
High purchasing power
Average lot value for Live auctions: €732
Average lot value for Online Only auctions: €195

33%
INTERNATIONAL 49% 2M

BUYERS
REVENUE GENERATED LOTS
OUTSIDE FRANCE
200,000
PAGE VIEWS A YEAR ALERTS SET
ON THE SITE
Contact Support

Anais Cornut | + 33(0)147 70 97 43 |
support@drouot.com

Contact Commercial
Margaux Thierry | + 33(0)183 7514 32 |
mthierry@drouot.com



